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Public relations - Statistics & Facts

Global advertising spending from 2010 to 2017 (in billion U.S. dollars)

This statistic presents the global advertising spending from 2010 to 2015 and
provides a forecast for 2016 and 2017. GroupM projected that global advertising
spending would amount to approximately 547.37 billion U.S. dollars in 2017, up
from 524.5 billion a year earlier, which gives an annual growth rate of 4.4 percent.
North America is expected to stay the largest regional ad market, followed closely
by Asia Pacific . Western Europe ranks third, with ad spends amounting to
approximately half of these of North America. This statistic presents estimated
values of the world's largest advertising markets in 2017. The United States
was the largest ad market worldwide with an advertising spend of 197.5
billion U.S. dollars, followed by China and Japan. In 2020, the ranking is
-expected to look the same. China with 53 billion U.S. dollars and Japan with 34
billion U.S. dollars in ad spending
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https://www.statista.com/statistics/272423/development-of-global-advertising-media-revenues/
https://www.statista.com/statistics/273644/global-ad-spending-trend-by-region/
https://www.statista.com/statistics/275916/forecast-of-advertising-expenditure-at-the-worlds-largest-ad-markets/

Public relations - Statistics & Facts

Mobile programmatic digital display advertising spending in the United States
from 2014 to 2019 (in billion U.S. dollars)
The timeline shows mobile programmatic advertising spending in the United States
from 2014 to 2019. The source projected the spending was going to increase from
10.68 bhillion U.S. dollars in 2015 to 36.09 billion in 2019. . The source expects radio
advertising spending to reach 18.87 million U.S. dollars in 2020. According to the
source, the U.S. TV ad revenues will grow from 70.6 billion U.S. dollars in 2016 to 75.2
billion in 2021
240 0,Lo ¥7 4 V10 Jlu 50 83U V+,¥ 311 ol 30 . Caml iy JI> 30 Jligo sRialod g9 p Olandd
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Public relations - Statistics & Facts

Newspaper advertising expenditure worldwide from 2014 to 2016 (in billion U.S. dollars)
The timeline shows newspaper advertising expenditure worldwide in 2014 as well as
a forecast for 2015 and 2016. The source projected the spending would drop to 56.14
billion U.S. dollars in 2016. In 2019, the newspaper market is expected to generate
147 billion U.S. dollars in revenue, also down from 149 billion in 2014. On the other
hand, the magazine business is expected to grow, the revenues increasing from 95.3
to 97.4 billion U.S. dollars in the same period. The source projected that 12.5 billion
U.S. dollars would be invested in consumer magazine advertising in the U.S. in 2016.
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https://www.statista.com/statistics/304249/worldwide-entertainment-and-media-revenue-consumer-by-source/

Public relations - Statistics & Facts

Where will the marketing money be spent in 2018?
Share of respondents who want to invest more of their budget in following marketing areas

Content creation 61%

Digital marketing (SEO, SEM, email)

Social media 54%
Marketing and communication tech 52%
Digital advertising 48%

Corporate communication 42%

Survey of 165 communications & marketing leaders
from 100 organisations across Asia Pacific, Europe,

@ @ @ Middle East and Africa, and the US .
@StatistaCharts Source:-Cegnitd statlsta 5 43



Newspaper revenue worldwide from 2008 to 2017, by source (in
billion U.S. dollars)

ABOUT THIS STATISTIC

* This statistic displays data on the newspaper revenue worldwide
from 2008 to 2011 as well as a forecast until 2017, broken down by
source. According to PwC, advertising revenue will fall from 87.54
billion U.S. dollars in 2011 to 82.8 million U.S. dollars in 2017.

ABOUT THIS STATISTIC

* The statistic provides information on the newspaper reach in the
selected countries worldwide as of February 2015. During the
survey, it was found that 78 percent of Finnish respondents
consumed newspaper content in print form
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Most likely sources of fake news stories in the United States as
of January 2017

* Facebook 58% olaiiadg ool 3305 g (b suino (1 0 Sloist BB pué b Joxo
* |nternet News Sites 51 %
e Twitter

e Saturday Night Live

* Fox News

* Radio Talk Shows

* The Daily Show

« CNN 24%
e MSNBC

* The New York Times 17%
* Good Morning America (ABC)
e CBS ThisMorning (CBS) 45
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Which of the following sources do you use for news?

This statistic presents the leading news brands in the
United Kingdom (UK) from 2013 to 2015. BBC One was the
leading source for news in the UK, with 57 percent of
respondents using It as a source of news in 2013
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Global smartphone shipments forecast from 2010 to 2021 (in million units)*85% Android

Shipments in million units
173.5173.5------ Yol
304.7304.7

494.5494.5

725.3725.3
1018.71018.7 ------ 2014
1301.71301.7
1437.21437.2
1470.61470.6
15171517

1 585.51 585.5
1642.31642.3

1 6971 697

1744.61 744.6--------- 2021
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Cumulative number of apps downloaded from the Apple App Store from July 2008 to

Downloads in billions
0.010.01 JUN 2008
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Cumulative number of apps downloaded from the Google Play
as of May 2016 (in billions)

 Downloads in billions
e 1 v Augll

e 3 My'll

e 6 Jul'11

e 10 * Dec'll o ol Bk 3 8 Lo O 4 ¥ o150 G S5 31 (50 20,15 (sl 51391 p 5 Sl
e 15 *+ May'12

e 20 ' lin'2

e 25 Sl

e 40 * '3

e 48 * My'3

e 50 * '3

e 65 *+ May'l

 (© Statista 2017



TV and video revenue worldwide in 2015 and 2020 (in
billion U.S. dollars)

* The statistic provides a forecast of revenue for the TV and
video industry worldwide in 2015 and 2020. According to
the source, the revenue for the industry will grow from

286.17 billion U.S. dollars in 2015 to 324.66 billion In
2020.
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Young Americans Turn Their Backs on Traditional TV
Weekly time Americans aged 18-24 spend watching traditional TV (hh:mm)*
m tarand.ir

Q12011 Q12012 Q12013 Q12014 Q12015 Q12016 Q12017

@ @ @ * traditional TV includes all live and DVR/time-shifted TV viewing

@statistaCharts Source: Nielsen StatISta 5
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200 191.2

150
111.9
100 90.3
69.37
50 36.1
,

2010 2012 2013 2014 2020*

e llag /'LA);AAJ\)\;)PL;J\J);Q‘Z\JJQ)JM_\L}“\Jjj@ 5&)ZJEB;;&JU;MD5)§0)"\;\ijgu‘)\_\)_]c)g_jt}'a)h
Res: Statista.c
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Countries with largest number of pay IPTV subscribers worldwide in 2020
(in millions)

* Number of subscribers in millions 50 13 53 o ot ST Wby & il
¢ 77.2277.22 » China

« 16.1416.14 * United States
e 8.748.74 ' France
¢ 7.197.19 v Japan
e 7.137.13 v Russia

e © Statista 2017
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Number of IPTV subscribers in Turkey from 1st quarter 2016 to 1st quarter

2017

* This statistic displays the number of IPTV subscribers in

2017.

Turkey quarterly from quarter one 2016 to quarter one

"V subscribers In

here were 923 thousand IP]

Turkey In quarter one 2017.
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Number of Internet Protocol Television (IPTV) subscribers in South Korea as of January
2017 (in millions)

* The timeline shows the number of Internet Protocol
‘elevision (IPTV) subscribers in South Korea as of
January 2017. IPTV services were first launched in South
Korea in January 2009 and attracted 14.1 million
subscribers by January 2017.

e Calu s msm ¢ S sina )b 438l ) W8S S Ol sinr (g S
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Over-the-top (OTT) TV and video revenue worldwide from 2010 to 2021, by
region (in billion U.S. dollars)

e © Statista 2017

* This statistic presents information on the over-the-top
(OTT) TV and video revenue worldwide in 2010 and 2015,
as well as a forecast for 2016 and 2021, by region. The
source projected that the revenue In the Asia Pacific

region would grow from 707 million U.S. dollars in 2010 to

18.4 billion U.S. dollars in 2021
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